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  The journey of a thousand miles 

begins with a single step. (Lao-tzu, Chinese 

philosopher) (604 BC - 531 BC) 



Sequence  

 What is Entrepreneurship  

 Chinese resurgence  

 Chinese entrepreneurship characteristics 

 Entrepreneurship in Pakistan 

 Measures to promote entrepreneurship 

 



   Introduction 

 Pakistan is a developing country  

 Entrepreneurship has been ignored  

 Deep influence  by Chinese entrepreneurship model 

 Chinese entrepreneurship serves as a bench mark 

towards development of entrepreneurship in 

Pakistan 

 



Keywords 

 Rent seeking – deliberate manipulation to benefit few 

 Mergers and acquisitions – Size is equal in merger, in an 

acquisition the size of the company acquiring is larger 

 Global Entrepreneurship Monitor -  A global body which 

measures entrepreneurship globally  

 Special Economic Zones – A region that has economic laws 

which are more liberal as compared to the rest of the country  

 Knowledge spillover - firms can acquire information created by 

others without paying for that information  



The concept of entrepreneurship 

 Entrepreneurs are risk takers 

 Quick to seize opportunities 

 Act as change agents 

 Rent seeking will not promote economic growth 

 New ventures often initiated by individual members 

  

 



 China has been most successful nation in Human 

History. It has brought 400 million people from 

below poverty line to above poverty line in 35 

years. No other nation comes anywhere close to it.   

                  (The Guardian 19 Aug, 2015) 



     GDP China and  USA  



   China’s GDP  



    Chinese Progress Main Factors  

Continuity of Policy  

Adaptability  



State owned enterprises share of 

GDP, 1978 to 2005 

 





Entrepreneurship and Job Creation  

 Studies have shown that entrepreneurship is 

positively related to Job creation  

 A high percentage of Jobs is attributable to 

startups in USA and other countries 

 Regions with higher startups tended to have higher 

employment growth  

 

 



Entrepreneurship and Economic Growth   

 High economic growth rates of economies including 

Taiwan, Singapore and Ireland are attributable to 

entrepreneurial activity 

 GEM suggested that there are no countries with high 

level of entrepreneurship and low levels of 

economic growth  



Beginning of Chinese entrepreneurship 

 

 Deng Xioping’s reforms in 1978 

 In 1980’s and 1990’s an increase  entrepreneurial 

activity 

 Currently Chinese business entrepreneurs are center 

of  attention throughout the world  

 

 



The business environment of China 

 

 China is not similar to Europe or USA 

 Role of  Government is pivotal in promoting 

entrepreneurship 

 Greater exit options for entrepreneurs 

 Special industrial zones  have been created to 

promote new business serve as incubators 

 



Annual incomes of Chinese entrepreneurs and non 

entrepreneurs  

 



Chinese influence in the South Asia  



Entrepreneurship in Pakistan 

 

 Entrepreneurship  undermined by Government policy and regulations 

 1958 to 1968 was called the decade of development 

 1972 to 1977 the Bhutto regime was characterized by 

nationalization 

 In contrast the regime of Zia from 1977 to 1988 was a period of 

denationalization 

 



Entrepreneurship in Pakistan 

 Expansion of business activity President Ayub -1960 

 Nationalization of private enterprises demotivated 

entrepreneurs in Pakistan - 1972 

 Currently Multi Billion joint projects CPEC being undertaken 

 



Entrepreneurship in Pakistan 

 
 

 Economic policies  mostly directed towards large entities 

 The small and informal sector which makes up 40 % percent of 

the economy has been continuously ignored  



PROBLEMATIC FACTORS FOR DOING BUSINESS IN PAKISTAN 

 



  Media considered fourth pillar of the state 

 Media pivotal in promoting and fostering 

entrepreneurship 

 International level  

 reality shows to promote entrepreneurship 

 coverage to business success stories to encourage 

entrepreneurship 

Role of media in entp 



  Country  Television Radio Print  

media 

Media attention 

 for entrepreneurship 

Entrepreneuri

al intentions 

Algeria 14 62 95 77 41.8 

Bangladesh 17 19 23 63 24.6 

Guetamala 32 53 18 62 26.4 

Iran 133 106 119 58 29.9 

Jamaica 5 8 8 51 19.5 

Pakistan 166 245 383 49 22.6 

Venezuela 102 143 181 48 20.2 



 

 Governments of the world promote entrepreneurship 

and 38 % actively take steps to promote it 

 Mass media entrepreneurship practices: 

 Taiwan, UK, USA, Canada, and Finland 

 

  Knowledge creation & informed participation 

 



COMPARISON OF CHINA AND PAKISTAN  

 
Chinese entrepreneurship Pakistani entrepreneurship 

Government sponsorship Lack of government sponsorship 

Stability of Policies Policies change rapidly 

Culture encourages entrepreneurship Cultural barriers exist  

Education system promotes entrepreneurship Education system does not provide requisite skills 

needed to undertake entrepreneurship 

Technological advantages  Lack of technological knowledge 

Encouragement of private sector Lack of incentives for private sector 

Deregulation of government owned enterprises Government continues to hold on to unproductive 

enterprises 

Perception of entrepreneurship positive  Poor image of entrepreneurship in society  

Government provides exit strategy for business 

failure 

Government does not provide any help for recovery 

from business failure  



SUGGESTED MEASURES TO PROMOTE ENTREPRENEURSHIP  



SUGGESTED MEASURES TO PROMOTE ENTREPRENEURSHIP 
 

 Role of Government and ensuring rule of law- equal 

opportunities  

 A different growth strategy- based on knowledge economy  

 Removing the instruments of rent-seeking- fair competition  

 Media the basis of knowledge creation and informed 

participation – role of media essential  

 



      Entrepreneurship – Nexus   

Government  

Universities   

Industry  



  Incubation Centers  

 Requisite funds at disposal  

 Time and patience  

 Results may not be visible in short term  

 Need to have required networking to promote 

startups  



SUGGESTED MEASURES TO PROMOTE ENTREPRENEURSHIP 

 

 Successful entrepreneurship depends upon 

imagination and bright ideas to utilize resources 

 Young and innovative minds need to be utilized  

 Public and private sector partnership essential to 

success  

 Entrepreneurship is private sector domain but 

government responsibility is paramount 



SUGGESTED MEASURES TO PROMOTE ENTREPRENEURSHIP 

 

 The federal government in combination with the 

provincial government should create a framework for 

promoting entrepreneurship  

 Incentives should be provided to private sector 

entrepreneurs 



Conclusion  

 Pakistan is moving towards a dynamically improving 

entrepreneurial culture 

 Now Pakistan is gradually becoming a  country 

which is a   safe haven for entrepreneurs and 

investors 
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